
Nutrition and Women Farmers:  
An India perspective 



In rural India,  
41% of  women and  
51% of  children under 5  
are undernourished 

Over last 20 years, India’s 
per capita consumption 
of  calories and proteins 
has DECREASED 

Need to shift focus from 
food security to nutrition 
security 



20-30% of households depend on self-grown staples 

3  

NSSO, PDS Report, 2012-2013 

39% 
28% 21% 27% 

6% 10% 

Milk Wheat Rice Jowar Pulses VegJowar  
(Sorghum) 
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Producers consume  
50% more than non-producers 
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Who produces food for consumption? 
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Predominantly women (except held-back items) 
~30% of rural women do consumption farming 
Greater involvement in nutrient-rich produce 
More marginalized households 
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Produce 
for market 

Increase in  
household income 

Produce  
for consumption 

Women as 
producers 

Women as 
earners  

 

Women as  
equal (?) 
decision 
makers 

Improved children’s 
nutrition  

INCOME NUTRITION 

esp. girls’ 

1.5 x 

Women’s control 
over income 

11 x 

? 

Women’s 
empowerment 

Empowerment 
and leadership 
development 

if grow  
nutrient-  
rich foods 

Improved household 
nutrition 



The 
opportunity  

~30% of rural 
households consume 
something they produce 
 

Consumption farming is 
done by women 
 

By focusing on women 
farmers, we can  
self-select the most 
marginalized households 
 



1 NSSO, GoI, Rural India, 2009-2010;  Women Farmers 2 IIMB Study, Rural Karnataka, 2011 (5000 sample size); Rural Women  
3 Time Use Survey, Central Statistics Office, 98-99 ; Rural Women; 3 Agriculture Census 2005/ 2006, Department of Agriculture and Cooperation, GoI, Women Farmers 

34% 

66% 

literacy1 

51% 

100% 

mobility2 
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5 

time available1 

9% 

91% 

asset ownership3 

female 

male 

26% 

Women farmers face several constraints 
 



Impact? 



Only 8-10% have access to agri-information 
…from any source 



Women want more information 
 

93% 

76% 

58% 

47% 

46% 

better animal breed

proper milking

diseases & treatment

fodder & feeding

yield improvement

63 % of cultivators 77 % of livestock keepers 

95% 

60% 

61% 

53% 

31% 

better seed varieties

correct use of
fertilizers

diseases & treatment

farmer credit

irrigation methods

 

Ashoka Women in Agri Survey, Rural Karnataka, (800 + respondents)  



access 

1% 

22% 

62% 

16% 

3-6 hours 

< 3 hours 

never 

6-12 hours 

Technology, a popular solution,   
is not gender-neutral 

 

18% 

63% 

19% no one 

male 

ownership 

female 

usage 

19% 

24% 

57% 

make and  
receive calls 

receive calls  

can’t use 



The Challenge 
 

Improve nutrition  
directly 
or indirectly  
 
 

By finding creative ways 
to reach women farmers 
 

 

To provide them 
information and support 
for agri activities 
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1000+ survey responses 

100+ field visits, farmer groups, 
stakeholder interviews 

Statistical trends 



Women farmers: 

Identify  
or develop 
replicable  

techniques  
for engaging with  

women farmers 

multi-level impact 
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link 



The  
Approach 

Ashoka and Ashoka 
Fellows are codifying and 
co-designing replicable 
techniques for working 
with women farmers 
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Time of Day 
 

Agri information 
services 

provided at the 
time of the day 
preferred by 

women  
(e.g. mobile 

phones) 

12 noon 

Midnight 

11 pm- 5 am 

5 am - 3 pm 

Household & 
farm work Access to mobile  

(off season) 
3 pm –  

5 pm 

7 pm –  
9 pm 

9 pm –  
11 pm 

5 pm - 7 pm 

Access to mobile  

TV Time 
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The luxury 
of fruits 

 

Indigenous 
nutrient-rich 
fruit trees on 

common land or 
on boundary of 

fields 



 

Leverage 
SHGs   

Overcome 
constraints faced 

by women 
farmers by 

disseminating 
agri info through 

SHGs  
(self help groups) 

   

SHG is the most preferred source of information,  
both among current members and non-members 

0% 20% 40% 60% 80% 100%

72% currently  
SHG members,  

most meet weekly 

9% receive  
agri-info from SHGs 

42% want  
info through SHG 



Women farmers: 
 

self-selected 
multi-level role 
changemakers 

leaders 
 
 
 
 
 identifying and co-designing 

replicable techniques 



Thank you! 

There are many opportunities for collaboration: 
 
• Conduct studies and surveys 
• Design, adapt and replicate initiatives 
• Scale the work of  Ashoka Fellows  
• Fund programs and initiatives 
 
 
Do get in touch! 
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